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AAM Q&A Page 1 

King Abdulaziz Center for World Culture 

PUBLIC EVENT KEY MESSAGES + Q&A 
(Final) 

Congratulations! You are headed off to an international event or conference on behalf of the King 
Abdulaziz Center for World Culture – and on behalf of Saudi Aramco. You can likely expect a lot of 
questions about the Center, Saudi Aramco and the Kingdom of Saudi Arabia, whether from conference 
attendees or the general public.  

They will all be curious about the Center – and some may also be curious about Saudi Arabian culture and 
tradition.  A few may also have opinions or preconceptions they will want to share or discuss.  

This is an important opportunity for education – and a chance to convey our excitement at the opportunity 
we have been given to create a world-class museum and Cultural Center from a blank sheet of paper.   

*** 

Key messages 
 The King Abdulaziz Center for World Culture is a source of national pride and will be a global

landmark.

 The Center is dedicated to inspiring, nurturing and promoting creativity, learning and
enlightened cross-cultural engagement.

 We are breaking new ground in Saudi Arabia. There are very few new museums and cultural
institutions being built on this scale in the world today.

 We are proud of the Center as a symbol of progress in Saudi Arabia.

 The Center is an unparalleled bridge between our culture and the cultures of the world.

 The museum, exhibitions and archives will showcase the rich heritage of Saudi Arabia for
domestic and international audiences, while preserving the nation’s treasures.

 Our objective is also to create and host platforms that enable Saudi individuals and
organizations  to showcase and nurture a process of creative development and intellectual
growth.

 We are here at this event to communicate the Center’s story and share our excitement with our
fellow museum professionals.

Our promise 
 Inspired hearts and engaged minds.

Our voice 

“We love our work and it shows. Articulate and enthusiastic, we believe in what we do. 
We know we have the potential to change perspectives, engage hearts and open minds.” 
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AAM Q&A Page 2 

Sample Questions & Answers – AAM Conference 2013 

CENTER MANDATE 

Q. When was the Center launched?

 The King Abdulaziz Center for World Culture is a Saudi Aramco initiative. Custodian of the Two
Holy Mosques, King Abdullah bin Abdulaziz, laid the symbolic cornerstone for the Center at the
company’s 75th Anniversary celebration on May 20, 2008.

 The Center is dedicated to honoring Arab heritage, connecting Saudis to their culture and
bringing world cultures to the Kingdom.

 “We are proud of the Center as a symbol of progress -- and proud that it will connect us 
to cultures around the world. We are excited about the chance to explore and share our 
nation’s story, while also sharing stories from the cultures of the world.” 

 The Center will offer public events and a broad range of educational and cultural programs and
exhibits, including a superb museum, children’s zone, theater and multimedia, a Knowledge
Park, modern library and world-class creativity center (Keystone).

 We hope the Center will:

 Act as a catalyst for cultural and social progress.
 Serve as a repository and disseminator of knowledge.
 Become a platform for creative expression.
 Initiate opportunities for social interaction and cross-cultural engagement.

“The Center is a significant milestone in the cultural development of Saudi Arabia and all 
of us at Saudi Aramco are very excited and proud about being part of this monumental 
achievement.”  

Q. Why a Cultural Center? That doesn’t sound like it fits into the mandate of an oil company.

 Saudi Aramco’s presence across the Kingdom, our position as the chief driver of national
economic growth, and our strong stakeholder relationships have allowed us to assume a level
of societal responsibility well beyond the scope of most companies.

 As the flagship of the company’s social responsibility efforts, the Center’s mission is to help
transform Saudi Arabia into a knowledge society by: supporting the Kingdom’s economic
growth and prosperity; supporting local communities; and fostering knowledge by investing in
education.
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Original

iThra Knowledge in Al-Hasa Participates in Earth Hour for Environment 
Protection 
By: iThra Knowledge Media Center – Al-Hasa 

Aramco's 2014 cultural program iThra Knowledge, held at the King Abdullah 
Environmental Park in Al-Hasa, took part in the Earth Hour today, Saturday, from 
20:30 to 21:30. The Kingdom of Saudi Arabia has joined 150 countries and 6525 
cities worldwide to practice its environmental role in protecting the environment, 
and its related issues through its remarkable participation in the most prominent 
environmental event: Earth Hour 2014. Mr. Omar Bader, director of the iThra 
Knowledge program, said that Earth Hour is a global event that concerns everyone. 
He added that at iThra Knowledge "we follow global events and take part in them. 
Our programs show how much we care about the environment and its protection. 
For example, we have the Saudi Aramco Children Art Contest that is held with the 
theme ‘Let's Green It’, and also the Energy Efficiency Pavilion that concerns every 
citizen and aims to build a better future for coming generations. There is also the 
Saudi Aramco exhibit that talks about how we always consider the environment in 
the company's production. That is why we are going to take part in the Earth Hour 
by dimming the lights in the Saudi Aramco program iThra Knowledge. For the safety 
of our visitors, however, we will not completely shut off all lights. That is in 
line with our values at Saudi Aramco, one of which is safety." 

Mr. Bader added that the goal of participating in the Earth Hour is to raise 
awareness about the importance of conserving energy and instilling the concept of 
a sustainable environment. Energy conservation at the King Abdulaziz 
Environmental Park in Al-Hasa will start from 20:30 until 21:30, in line with Saudi 
Aramco's permanent commitment toward protecting the environment along with 
the company's many initiatives in this regard. The program management decided 
to cut down energy consumption in the park and save 25% of total energy while 
ensuring maximum levels of safety, as it is the number one priority for the program 
organizers as well as for the Saudi Aramco management. It is worth noting that 
iThra Knowledge is hosting many events and competitions that aim to raise the 
participants' awareness about the importance of conserving energy and 
protecting the environment. These activities include the Energy Efficiency 
Pavilion, the oil exhibit "Ghawar Oasis", as well as Saudi Aramco's annual 
Children's Art Contest with the theme "Let's Green It."
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protecting the world’s environment.  

 ABOUT EARTH HOUR: The eighth year of Earth Hour broke all previous records; the symbolic 
hour was celebrated in 162 countries and more than 7,000 cities worldwide. Earth Hour is a 
global awareness initiative of the World Wildlife Fund (WWF), one of the world’s largest 
conservation organizations. 

“The goal of participating in Earth Hour is to raise awareness about the importance of 
conserving energy and instilling the concept of a sustainable environment in line with Aramco's 
permanent commitment to environment protection and the company's many related 
initiatives,” said Omar Bader, director of the iThra Knowledge program created  by Aramco’s 
King Abdulaziz Center for World Culture.  

ABOUT EARTH HOUR: The symbolic Earth Hour event was designed to draw attention to 
protecting the world’s environment. The eighth year of Earth Hour broke all previous records; 
the symbolic hour was celebrated in 162 countries and more than 7,000 cities worldwide. Earth 
Hour is a global awareness initiative of the World Wildlife Fund (WWF), one of the world’s 
largest conservation organizations. 

 “Earth Hour is a global event that concerns everyone,” said Bader. “At iThra Knowledge, our 
programs show how much we care about the environment and its protection, so we think it’s 
important to take part in global events like this one. That is why we took part in Earth Hour by 
dimming the lights in the Saudi Aramco iThra Knowledge Program.” 

With over 15,000 visitors to attending the program that night, program management decided 
to cut down energy consumption in the park by reducing lighting usage by 60% and overall 
energy use by 25%, while ensuring maximum levels of safety, the number one priority for 
program organizers and Saudi Aramco. 

“The goal of participating in the Earth Hour is to raise awareness about the importance of 
conserving energy and instilling the concept of a sustainable environment in line with Aramco's 
permanent commitment to environment protection and the company's many related 
initiatives,” said Bader. 

Formatted: Font: Not Italic

Commented [t1]: I would make this the first quote. It sets up 
the text hat follows better than the one you have now. The quote 
you have first now is secondary.  

EEdited - WH

iThra Knowledge in Al-Hasa Turns off the Lights for Earth Hour  

al-Hasa, March 31, 2014: The lights went out for over an hour on March 29 at King Abdullah 
Environmental Park in Al-Hasa, as Saudi Aramco’s iThra Knowledge Program joined 6,525 7,000 
cities around the world in a remarkable environmental event: Earth Hour 2014. 

More than 7,000 cities worldwide joined in the symbolic Earth Hour event to draw attention to 

24



25



26



27



28



29



30



31



32



Thousands respond to call for iThra volunteers 
RIYADH, July 09, 2014 

 

Only four hours after an invitation was sent, 2,800 employees had applied to volunteer at iThra 
Knowledge, Saudi Aramco’s wildly popular outreach program. 

The program — designed and produced by the King Abdulaziz Center for World Culture — will offer 
young male and female volunteers the opportunity to acquire knowledge and responsibility, as well 
as work, administrative and soft skills, in a safe and structured environment. 

With more than half a million visitors expected at the program’s first-ever indoor show in the Riyadh 
International Convention and Exhibition Center, volunteers will have to be well prepared. 

Five-hundred volunteers — about 300 males and 200 females — will be selected from more than 
3,000 final submissions, with teams of four interviewers completing the whittling down process 
through personal interviews. 

“We received a very good and high quality of volunteers for Riyadh,” said Anas Al Juraifani. “We are 
inspired by so many passionate people who want to give to society.” 

“I think because the program has already been to Jiddah and al-Hasa this year, a lot of people know 
about it, and they are excited,” he said. “A lot of people come because Saudi Aramco is well-known 
for handling mega-projects and its well-organized events. And for a good number of people, this is 
the first time to volunteer. Many said they heard about it through social media.” 

Interviewers look at educational background, skill sets such as public speaking or scientific 
knowledge, as well as experience and passion. 
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“We have had lots of very good applicants: students, professionals, experts in many professions,” 
said Al Juraifani, who noted many people devote their evenings to the four-week-long program after 
working full days at their regular jobs. 

By carefully screening and matching volunteers, program organizers can ensure volunteers are on 
the right track and don’t lose interest. “We want to develop them and make sure they do work that 
suits them,” said Al Juraifani. “And we want to learn from them; it’s a knowledge transfer.” 

As with the previous two events in 2014, the stringent selection process has paid off in terms of 
retention, ensuring most volunteers commit to their minimum five day-a-week requirement — and 
bring 80,000 vital volunteer hours to the Riyadh event team. 

Volunteers provide more than 50 percent of operational capacity. 

The volunteer experience is open to Saudi Aramco employees, their dependents and members of 
the public who are 18 years or older. 

A Volunteer Training Program offers three days of training, including safety and health education, 
followed by a medical checkup, on-the-job training — including crisis planning — and simulation 
exercises designed to encourage innovation in dealing with challenges. 

WHorn 
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iThra Knowledge Program
 wraps up in Dhahran


Dharain, December 05, 2013

Saudi Aramco’s iThra Knowledge Program in Dhahran came to a close

 last week, with nearly 300,000 visitors passing through the gates of the

 45-day program. An initiative of the King Abdulaziz Center for World

 Culture, the program’s next stop will be in Jiddah on Jan. 15.

In developing the idea for the program, the company aspired to make the

 popular event the first in a series of quality knowledge-based programs to be

 hosted at various locations throughout the Kingdom.

The iThra Knowledge Program is part of Saudi Aramco’s contribution to
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transforming Saudi Arabia into a knowledge society and is a major

component of the company’s social responsibility strategy, which is based

on the four pillars of economy, knowledge, society and the environment.

At the program’s closing ceremonies last week, Saudi Aramco president and

CEO Khalid A. Al-Falih expressed his appreciation and pride in the efforts

made by organizers in creating a program that successfully and indelibly

impacted the lives of young people by sparking their imaginations and

inspiring them to broaden their knowledge.

Al-Falih said the company strives to cultivate the creative energies of the

Kingdom’s young people so that they can contribute to the shift toward a

knowledge economy, adding that he hoped to see the next world-changing

invention coming from the Kingdom.

During a speech honoring the program’s workers and volunteers, Al-Falih

said he has great confidence in the Kingdom’s young men and women and

that given the appropriate working environment, they are a generation

capable of conquering the impossible.

Mohammed Y. Al-Qahtani, vice president of Saudi Aramco Affairs, said he

was delighted with the interaction between visitors, especially young people

and volunteers who were indeed the jewel of the knowledge and creative

celebration. He noted that iThra Knowledge 2013 in Dhahran concluded its

activities with an excellent safety record and that it truly made a difference

as a valuable addition to the knowledge and innovation programs and

activities in the Kingdom.

Essam Z. Tawfiq, general manager of Saudi Aramco Public Affairs, said the

iThra Knowledge 2013 team succeeded in developing and reinventing the

previous version of the program, previously known as the Saudi Aramco

Cultural Program. He said the new program had achieved a quantum leap in

its content diversity and quality, professional organization, and national and

international partnerships, which enriched the program. He expressed the

company’s deep gratitude for all who contributed to the program’s success.

For his part, Fuad Al-Therman, director of the King Abdulaziz Center for

World Culture, said iThra Knowledge 2013 sought to establish a cultural

identity using a formula that combined tradition, modernity, education,

entertainment and attractiveness to youth.

He pointed out that the program was characterized by high quality form and

content, as well as being concerned with rich scientific and cultural heritage.

All of this was linked to the contemporary world of creativity, technology and

access to the peoples’ cultures within a framework that was carefully

designed to suit the Kingdom and enrich the nation and future generations.

Al-Therman highlighted a set of elements that were presented for the first
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 time, including inspiring memorable experiences for visitors such as visits for

 thousands of students from various educational levels. This included

 university students, for whom training and qualification workshops were

 designed.

The program also provided an opportunity for more than 500 young male and

 female volunteers to participate in organizing events and helping visitors,

 thereby building their character and enhancing their cognitive, administrative

 and life skills.

Of the nearly 300,000 visitors, 30,000 were students from area schools who

 participated in structured programs designed to expand their knowledge in a

 variety of fields.

The program was visited by many officials from various sectors, including

 HRH Prince Saud bin Nayif, Governor of the Eastern Province, who during

 his visit launched the new version of the program. HH Prince Jalawi bin

 Abdulaziz bin Musa’id, Deputy Governor of the Eastern Province, also

 toured the program activities. Also visiting were: HE Ali I. Al-Naimi, Minister

 of Petroleum and Mineral Resources; HE Dr. Abdulaziz ibn Mohieddin

 Khoja, Minister of Information and Culture; and a number of senior officials

 from various government and private agencies such as a delegation of

 academics from the University of Dammam.

The CEO praised the quality of iThra Knowledge 2013 events, saying the

 program was a testament to the efforts of Saudi Aramco and the King

 Abdulaziz Center for World Culture in providing an appropriate environment

 for creative Saudi youth. “The real treasure we are seeking to invest in is the

 creative potential of our Saudi youth and the formation of teams that can

 perform with high quality,” he said.

Al-Falih concluded by congratulating the nation on its creative youth who

 lived up to expectations and showed great organizational and development

 skills that drew praise from visitors observing the volunteers performing their

 roles in an exemplary fashion.

“The culture of volunteerism was represented at its best in iThra Knowledge,

 which is why we are anxious to spread and instill it in our society,” Al-Falih

 said.

Next up for the program is Jiddah, where it is scheduled to open Jan. 15.

Most searched Popular pages Follow us
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Creativity Forum News Item for The Arabian Sun - 2013 

by Wynn Horn 

** See photo of interior designer attendee, Noora Alnujaidi 

Industrial design in Saudi Arabia may soon take on a new face, thanks to inspiration arising from a 

Center for World Culture Creativity Forum session by Saudi artist, Ahmed Angawi. 

Angawi was the source of inspiration for at least one young female professional in the audience Jan. 

29th 2013.   

Noora Alnujaidi told the audience at the close of the forum:  “I always wanted to be an industrial 

designer or product designer but I didn’t know how. Now I have a focus.”  

Her muse?  Angawi, who evolved into a product designer, became an industrial designer by default and 

is now a well-known artist/designer and member of the Saudi Industrial Design Association (SIDA). 

“There was no product design being taught when I came back to Saudi,” Angawi told forum attendees. 

”There are amazing local resources here; you just have to shape it.” 

lnujaidi, an interior designer with Jacobs Engineering in Khobar, told the audience that her father was 

an industrial manufacturer; she used to play around with leftover industrial scraps, wondering what to 

do with such intriguing pieces. 

Thanks to Angawi and the Cultural Center’s Creativity Forum, she now knows how to put that wonder 

to good use. 

“I want to thank the Center, because today I put my Plan A back on track,” said lnujaidi. 

SEE PHOTO
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Draft 1 Speaking Points FTherman – Harvard Workshops 
 

1 
 

SPEAKING POINTS FOR MR. FUAD THERMAN (DRAFT 1) 

DIRECTOR, KING ABDULAZIZ CENTER FOR WORLD CULTURE 

Event: Opening and Welcome to the Harvard/Peabody Museum Workshops, Sept. 8, 2013. 

Attendees: Aramco and Center workshop participants + representatives from Harvard 

University/Peabody Museum of Archaeology and Ethnology at Harvard University. 

Welcome  

 Welcome to the official opening of the Cultural Center’s first 

series of workshops as part of our Cultural Academy program. I 

am pleased to see so many familiar faces of our employees who 

will be receiving such an important education over the next three 

days. 

 And I am excited to see our friends from Harvard University’s 

renowned Peabody Museum… Welcome to the Kingdom of Saudi 

Arabia. 

 This is a historic educational event for our Center – the pilot 

workshops under the Center’s Cultural Academy program.  

Cultural Academy 

 The Cultural Academy is the first of its kind in Saudi Arabia -- 

delivering learning programs in vital areas of knowledge for Saudi 

Aramco and the Center.   

 These programs will be developed and delivered in conjunction 

with leading outside specialist institutions, such as yours. 

 This will help Aramco and the Center tap into best practices and 

stay abreast of current cultural industry trends and issues. 

 That kind of knowledge is vital to such a landmark venture such as 

the Cultural Center. 
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2 
 

Center Background 

 Our Center gathers multiple components under a single roof --- 

making it a unique facility in the global knowledge, culture and 

creativity environment.   

 The Center underscores the Kingdom’s move to a knowledge 

society and a knowledge-based economy, helping the country 

achieve even greater, more sustainable prosperity for the future. 

 To that end, we have a mandate to encourage interactions with 

other global cultures and civilizations, while also helping to 

preserve and celebrate Saudi Arabia’s own culture. 

Knowledge Society 

 We strive to grow, improve our educational system, and put in 

place the conditions necessary for a knowledge-based economy in 

the Kingdom. 

 In an ever-more globalized world, the ability to interact with 

individuals and institutions from different cultural and social 

backgrounds will be vital for success.   

 This is particularly important in an increasingly interdependent 

and globalized world. 

 The Center is a good example of balancing the Kingdom’s belief in 

the “home-grown” authentic approach to such projects — built 

locally over time—with internationally-respected standards. 
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Need to expand global reach at same time 

 Any facility of this size and vision must look to the expertise and 

wisdom of those who have come before us. 

 That’s why we’re engaging with some of the world’s leading 

institutions in the fields of knowledge and culture – such as 

Harvard and the Peabody. 

 We are honored and thrilled to have such venerable experts here 

in the Kingdom.  

 We are keen to have the Cultural Center make its voice heard in 

the global conversation around knowledge, culture and creativity 

-- and we appreciate your contribution toward making us part of 

that global conversation. 

Wrapup 

 I thank you for coming and sharing your knowledge so that we 

can, in turn, pass on vital knowledge to our young employees. 

 And I also want to thank Dr. Laurence Hedley-Brown for working 

so hard to make this first major project of the Cultural Academy 

such a notable one. I also commend Mr. Khalid Sulami for his 

department’s hard work to get this initiative off the ground. 

 I wish you all great success over the next three days.  

Thank you. 

** 
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Draft 1 Speaking Points Khalid – Harvard Workshops 
 

1 
 

SPEAKING POINTS FOR KHALID H. SULAMI (DRAFT 1) 

KING ABDULAZIZ CENTER FOR WORLD CULTURE 

Event: Opening and Welcome to the Harvard/Peabody Museum Workshops, Sept. 8, 2013. 

Attendees: Aramco and Center workshop participants + representatives from Harvard 

University/Peabody Museum of Archaeology and Ethnology at Harvard University. 

Welcome  

 Thank you Mr. Therman, for those kind opening remarks.  

 It is a pleasure to see Harvard University’s renowned Peabody 

Museum here in the Kingdom.  

 And it is wonderful to see so many eager faces, ready to learn, learn, 

learn! 

 We are very proud to be here today… The Center’s pilot workshops 

and Cultural Academy program are indeed a cause for celebration. 

Cultural Academy 

 Mr. Therman has already touched on the Center’s auspicious 

Cultural Academy but I just want to add a few more points… 

 The Academy is the first of its kind in Saudi Arabia -- delivering 

learning to Saudi Aramco, the Center and the area.  

 Indeed, the mandate is to increasingly bring in outside 

participants from the region.   

 All these different perspectives will help build stronger networks 

of arts, culture and knowledge collaboration in the Gulf. 
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Structure 

 This unique Cultural Academy will include a mix of 

classroom/workshop training, online educational modules, and 

hands-on learning, augmented by a structured mentorship program 

that matches young staff with seasoned professionals.   

 Eventually, the Academy aims to have a tiered approach, with Basic 

classes offered to non-specialists, Intermediate programs for 

specialized professionals, and Advanced programs - primarily 

internships - to further develop emerging leaders in their fields. 

 This will help Aramco and the Center tap into best practices and stay 

abreast of current cultural industry trends and discoveries. 

Participants 

 We hope that over time, about 65 percent of the Academy’s 

participants will be drawn from the King Abdulaziz Center for 

World Culture.  

 A further 15 percent are expected to come from other areas of 

Saudi Aramco Affairs and Saudi Aramco at large. 

 And the remaining 20 percent will come from other knowledge 

and cultural institutions in the Kingdom and around the Gulf.  

 This will be an integral part of the Cultural Center’s ‘Gulf Cultural 

Collaboration’ initiative… 

 … This initiative is designed to strengthen collaborative networks 

among similar institutions in the region, and support the Center’s 

goals of promoting creative industries and aiding the transition of 

the Kingdom to a knowledge society.   
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